DEPARTMENT OF THE ARMY
HEADQUARTERS, UNITED STATES ARMY RESERVE COMMAND
4710 KNOX STREET
FORT BRAGG, NC 28310-5010

REPLY TO

ATTENTION OF: NOV 10 2015
DAAR-ARC

MEMORANDUM FOR SEE DISTRIBUTION

SUBJECT: Amy Reserve Branding Guidelines

1. Attached is the newly created Army Reserve Branding Guidelines. All Army Reserve
personnel are directed to begin immediate implementation.

2. Branding identification and awareness encompass many elements. The most visible
of which is the organization's logos or visual symbols. Key audiences recognize a
brand, what it represents and stands for upon immediate recognition. Therefore, it is
imperative that we exercise consistent application and usage.

3. In order to enhance our communication effectiveness, Army Reserve
Communications produced these guidelines to standardize the use of those graphic
symbols, words, and phrases we use to identify ourselves to our external audiences.
These guidelines will assist you and your Soldiers when preparing all official USAR
correspondence, presentations, publications, or products. These guidelines reflect the
Headquarters, Department of the Army, directive which is found in AR 601-208, The
Army Brand and Marketing Program, which is applicable to all components of the Army.

4. Additionally, three PowerPoint slide templates are included. The version used
depends on the audience the presenter is addressing. Version 1 is for any audience
external to the Army Reserve. Version 2 is for USARC and OCAR internal audiences.
Version 3 is for major subordinate command internal audiences. Note, when addressing
an audience external to the Army Reserve, MSCs will use version 1.

5. All Army Reserve leaders are directed to implement and enforce the Branding
Guideline standards and disseminate throughout within your respective commands.

Twice the Citizen! Army Strong!

Encls. (4) R. VISOT
1. Branding Guidelines, Oct. 2015 Maijor General, US Army
2. Slide template #1 Chief of Staff
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3. Slide template #2
4. Slide template #3
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